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Introductions and Study Goals

Meeting Purpose
Corridor Overview
Initial Research

Potential Improvements

Next Steps



Roles of 01 03
Community
Tea m Ipation




Planned Meetings & Actions
« Stakeholder Advisory Team (SAT)

« Meeting No. 1 — Existing Conditions/Corridor Assessment
* Meeting No. 2 — Alternatives Analysis

* Neighborhood/Community Meeting
* Public information Open House

* Two Online Surveys
« Survey No. 1 — Existing Conditions/Corridor Assessment
« Survey No. 2 — Alternatives Analysis

« CORE MPO Policy Board and Technical Coordinating Committee
(TCC)

* Project Website



https://www.thempc.org/Core/Sr25us17#gsc.tab=0

01 03

prioritize the CORE MPOQO’s

improvements to Transportation
oa s SR 25/US 17 Improvement
Program (TIP) and

MTP




Improve safety, security, accessibility,
mobility, and sustainability of transportation
options available to people and freight

Key MTP
ObjeCtiveS Improve emergency response time and

evacuation routes

Reduce congestion by improving access to
businesses and maximizing freight truck

travel time reliability




01

Meeting e
Purpose Conditiona 9




Corridor Overview



Where is traffic the heaviest?

Where are the most trucks?

Primer

Where are the most crashes?

Freight corridor or commuter
corridor?




Segment 1: 33,300 VPD
Segment 2: 33,900 VPD
Daily  [J[Segments s4500Ves
Traffic Segment 4: 31,500 VPD
Segment 6: 27,000 VPD




Segment 1: 6%

Segment 2: 5%

Segment 1:8%
Segment2 5%
SegmentsiTh
Segment48%
Segmentsigh
Segment&:T%

Trucks
Segment 4: 6%

Segment 6: 7%




Segment 1: 3%; 2.2%
Segment 2: 2.7%; 2.2%
5Vear & | ScoTenta%iasn
10-Year Annual Segment 4: 1.8%; 3.1%
Gromth Rates Wseomants oo
Segment 6: -1.7%; -0.6%




Traffic Summary — AM Peak




Northbound SR 25/US 17 at SR 204/Abercorn Street Eastbound Ramps



Northbound SR 25/US 17 at Cottonvale Road



Traffic Summary — PM Peak




Southbound SR 25/US 17 north of Berwick Boulevard



Westbound Chatham Parkway at SR 25/US 17



3,621 Total
Nearly 85% PDO

Crashes

5 of 6 segments exceed
2018-2022




Crash Location Map




GA Bike Route 95 and East Coast Greenway

Variability of typical sections and latent demand
P e d e st ri a n s Provide greater connectivity to existing recreational
and commercial facilities

a n d NMTP recommends sidewalks from:

1. Bradley Boulevard to SR 204/Abercorn Street

B - I - t 2. Bridgewater Drive to Quacco Road
I cyc I s s 3. Berwick Boulevard to SR 307/Dean Forest Road




Cottonvale Road

Fords Pointe Circle/Bradley Boulevard

Chatham Parkway







Bus Stop with Shelter Bus Stop with Shelter
Cottonvale Road Chatham Parkway




Capacity and safety improvements
should be prioritized at key bottlenecks

Access management strategies
should be implemented




Capacity improvements

» Fords Pointe Circle/Bradley Boulevard
« SR 204/Abercorn Street Interchange

« Berwick Segment improvements

« Chatham Parkway

Potential  [JAEEENEHSHINAESHETENNN

« Expanded bicycle and pedestrian facilities

I m p rove m e n ts  Enhanced transit accommodations

* Improved lighting

Access control plan to improve safety

» Raised, grassed median
* Driveway consolidation
* |nnovative/reduced conflict intersections




Preliminary Stakeholder Meetings

Traffic Forecasting

Next Steps

Public Information Open House

Final Report




QUESTIONS?

CHRIS MARSENGILL, PE, PTOE RHODES HUNT, PE
912-328-4414 912-328-4445
CHRIS.MARSENGILL@KIMLEY-HORN.COM RHODES.HUNT@KIMLEY-HORN.COM



ONLINE SURVEY
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